We are Centalion

Our Purpose:

into momen

Our Mission:

To mov: rgy from where
itis sourced and stored to
where it is demanded most

Change is our element

For 25 years, we've led the way
through some of the world’s most
turbulent commodity markets.
Yet no matter the challenge,

no matter the conditions, we've
kept moving energy forward.

Why?

Because we adapted.
We evolved. We grew.

Born to transform

We started as oil traders,
based in Tallinn, Estonia.

Since then, we've become

a key player in the energy
economy, embedding across
the global supply chain,

and diversifying into new
commodities and assets.

With rapid innovation and
rigorous risk management,
we've delivered strong
performance, through
volatility and uncertainty.

Our next chapter

To.every challenge,

we bring the same ethos:
honesty, accountability; and

a determination to solve for
the future: That's why we've
recognized the need for more
fundamental change, to build
a business that's prepared
for the decades to come.

That has been the focus of

our transformation — reshaping
our strategy, broadening our
decision-making base, and

building a partnership in its place.
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New business » New brand

Today, we are a new kind

of company. We have new
ownership, new leadership,

new vision, renewed governance,
and a new structure.

The depth and breadth of this
change demands a new identity
— one that's true to our business,
to the way we work, and to you,
the people who move us forward.

This identity-is Centalion.

New chapter » New meaning

Our name reflects the strength
of our company: one team

moving together at the heart of
the global commodities market.

Our design reflects the way
we work: a collective, acting in
synergy, moving as one.

This identity shows who we
are today — and it sets a clear
direction for our future. Our
brand belongs to our-whole
company. It defines us as a
team: It is yours to-own.

True to our core »

As a company, we will continue
to evolve. But we will always
stay true to the values that
brought us here: resilience,
optimism, and togetherness.
Recommitting to those values,
this identity will guide our
journey, shaping our culture,
clarifying our offer, and laying
a strong foundation for our
people to build on.

This is a significant-evolution
forour brand.It's one we've
made with a clear purpose: to
reflect the real transformation
of our business. While our
identity has changed, the
collaborative spirit at our core
remains consistent — we hold
an unwavering commitment
to our counterparties, our
partners, and one another.

Our company has always been
driven by the strength of our
relationships, with everyone

we work alongside. At Centalion,
we're recommitting to this idea.

Reforged as a collective, we're more
resilient than ever before. By working
as one, united-team, we will-achieve
far more.

No matter your role, level, or
location, you have a part to play in
this journey. We want you to see this
transformation as an opportunity —
to bring your talent.and ideas to the
fore, to be heard-and be counted,

to make your contribution felt-by
the whole.

2,000 minds together, joining forces.

From this moment forward,
we move as one.
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